581. M Rimmer


A SUBMISSION TO THE AUSTRALIAN LAW REFORM COMMISSION
COPYRIGHT AND THE DIGITAL ECONOMY:
IT PrICING
[image: image1.png]Large tech companies develop [ .
lowever, despite

i 7
copyrighted products. e
products are identical,
o\ companies sell them

for different prices in
different countries -
even when they are
downloaded.

Because these companies own the copyright for these products they can restrict the flow
of goods from where they are cheaper to where they are more expensive.

It's cheaper to FLY to the -
USandbacktobuy
some products than
itistobuythem [

in Australia. !

Many consumers are
also using tools such as

VPN to bypass online
geo-blocking restrictions
- alegal grey area.

1

www.facebook.com/choiceaustralia twitter.com/choiceaustralia




Choice Australia Infographic
DR MATTHEW RIMMER
AUSTRALIAN RESEARCH COUNCIL FUTURE FELLOW
ASSOCIATE PROFESSOR

The Australian National University

COLLEGE OF LAW
The Australian National University College of Law,

Canberra, ACT, 0200 
Work Telephone Number: (02) 61254164

E-Mail Address: Matthew.Rimmer@.anu.edu.au
BIOGRAPHY
I am an Australian Research Council Future Fellow, working on Intellectual Property and Climate Change. I am an associate professor at the ANU College of Law, and an associate director of the Australian Centre for Intellectual Property in Agriculture (ACIPA). I hold a BA (Hons) and a University Medal in literature, and a LLB (Hons) from the Australian National University. I received a PhD in law from the University of New South Wales for my dissertation on The Pirate Bazaar: The Social Life of Copyright Law. I am a member of the ANU Climate Change Institute. I have published widely on copyright law and information technology, patent law and biotechnology, access to medicines, clean technologies, and traditional knowledge. My work is archived at SSRN Abstracts and Bepress Selected Works.
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I also have a research interest in intellectual property and traditional knowledge. I have written about the misappropriation of Indigenous art, the right of resale, Indigenous performers’ rights, authenticity marks, biopiracy, and population genetics.

EXECUTIVE SUMMARY

This submission draws upon a number of pieces of research on copyright and consumer rights – including:
1.
Matthew Rimmer, 'Clash of the Titans: Apple, Adobe, and Microsoft Under Fire at the IT Pricing Inquiry', The Conversation, 22 March 2013, https://theconversation.edu.au/clash-of-the-titans-apple-adobe-and-microsoft-under-fire-at-it-pricing-inquiry-12878
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3.
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In addition, this submission draws upon a number of pieces of community outreach, including media comments:
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Kim Landers, 'ANU Academic Matthew Rimmer Discusses Parliamentary Report into IT Pricing', ABC News 24, 29 July 2013, http://www.abc.net.au/news/2013-07-29/4851168
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8.
Rebecca Nash, 'The Great IT Rip-Off', The Business, ABC TV, 12 April 2013, http://www.abc.net.au/news/2013-04-11/the-great-it-rip-off/4624396
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Jonathan Pearlman, 'IT Giants Grilled Over High Aussie Prices', The Straits Times, 30 March 2013.
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John Hilvert, 'Could Geo-Blocking be deemed anti-competitive?', IT News, 26 March 2013, http://www.itnews.com.au/News/337501,could-geo-blocking-be-deemed-anti-competitive.aspx
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13. 
Staff Writers, 'Sky High Down Under', The New York Post, 24 March 2013, http://www.nypost.com/p/news/business/new_montauk_project_EhlNjBZnz1uj7bdXLF0QAM
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15. 
David Fickling, 'Rihanna Costing 49% More As Australia Probes Apple Music', Business Week, Bloomberg, 21 March 2013, http://www.businessweek.com/news/2013-03-21/rihanna-costing-49-percent-more-as-australia-probes-apple-music Reprinted on The Sydney Morning Herald, 22 March 2013, http://www.smh.com.au/business/rihanna-costing-49-more-as-australia-probes-apple-music-prices-20130322-2gjlb.html
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Tom Pullar-Strecker, 'Aussie MPs to Grill Tech Barons on Gouging', The Dominion Post (NZ), 16 March 2013, http://www.stuff.co.nz/business/world/8432980/Aussie-MPs-to-grill-tech-barons-on-gouging Reprinted in a range of New Zealand newspapers.
18.
Stephanie McDonald, 'Apple, Microsoft, Adobe Summonsed to Appear Before IT Pricing Inquiry', Computer World, 11 February 2013, http://www.computerworld.com.au/article/453367/apple_microsoft_adobe_summonsed_appear_before_it_pricing_inquiry/
19. 
Fiona Scott, 'The Digital Price is Not Right', ANU News, 28 September 2012, http://news.anu.edu.au/?p=17321
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RECOMMENDATIONS
The Australian Law Reform Commission should consider the comments and the conclusions of the IT Pricing Inquiry - House of Representatives Standing Committee on Infrastructure and Communications Inquiry, At What Cost? IT Pricing and the Australia, Canberra: Australian Parliament, 29 July 2013, http://www.aph.gov.au/parliamentary_business/committees/house_of_representatives_committees?url=ic/itpricing/report.htm 

In the foreword to the final report, the Chairman of the Inquiry, Nick Champion MP, emphasized the need for Australian consumers to get a ‘Fair Deal’ in respect of Copyright Law and the Digital Economy:

The importance of IT products to every sector of Australian society can hardly be overstated. IT products are woven into the fabric of our economy and society, and have driven rapid change in the way Australians communicate, the way we work, and the way we live. 



Australian consumers and businesses, however, must often pay much more for their IT products than their counterparts in comparable economies. In many cases Australians pay 50 to 100 per cent more for the same product. 



Consumer and business concern over IT price differences prompted the Minister for Broadband, Communications and the Digital Economy, Senator the Hon. Stephen Conroy, to refer the question of IT pricing in Australia to the House of Representatives Standing Committee on Infrastructure and Communications for an inquiry and report. 



Evidence presented to this inquiry left little doubt about the extent and depth of concern about IT pricing in Australia. Consumers are clearly perplexed, frustrated and angered by the experience of paying higher prices for IT products than consumers in comparable countries. 



High IT prices make it harder for Australian businesses to compete internationally and can be a significant barrier to access and participation for disadvantaged Australians (in particular Australians with a disability).



Based on the evidence received over a 12 month inquiry, the Committee has concluded that in many cases, the price differences for IT products cannot be explained by the cost of doing business in Australia. Particularly when it comes to digitally delivered content, the Committee concluded that many IT products are more expensive in Australia because of regional pricing strategies implemented by major vendors and copyright holders. Consumers often refer to these pricing strategies as the ‘Australia tax’.



While the Committee recognises that businesses must remain free to set their own prices in a market economy, it has nonetheless made a range of recommendations that are intended to sharpen competition in Australian IT markets. The Committee hopes that these measures will increase downward pressure on IT prices and improve the access of Australian businesses and consumers to cheaper IT products.  



Given the ever-increasing importance of IT products to Australian society and the economy – in driving innovation, reducing isolation in regional and rural Australia, or improving the lives of Australians with a disability – it is essential that Australians get a fair deal.

In its parallel inquiry into Copyright and the Digital Economy, the Australian Law Reform Commission should adopt the key recommendations and comments made by the House of Representatives Standing Committee on Infrastructure and Communications Inquiry:

Recommendation 1
The ABS should develop a comprehensive program to monitor and report expenditure on IT products, hardware and software, both domestically and overseas, as well as the size and volume of the online retail market.
Recommendation 2
Considering the importance of IT products to education, and in the interests of greater transparency in this area, the Australian Government, in consultation with Universities Australia and CAUDIT, should conduct a comprehensive study of the future IT needs of and costs faced by Australian Universities, in order to provide clearer financial parameters for negotiations. This recommendation is pertinent to the discussion about copyright law and education by the Australian Law Reform Commission.
Recommendation 3
The Australian Government should consider a whole-of-government accessible IT procurement policy, to be developed by relevant agencies including AGIMO, and in consultation with relevant stakeholder groups including ACCAN.
Recommendation 4
The parallel importation restrictions still found in the Copyright Act 1968 (Cth) should be lifted, and that the parallel importation defence in the Trade Marks Act 1995 (Cth) be reviewed and broadened to ensure it is effective in allowing the importation of genuine goods.
Recommendation 5
The Australian Government amend the Copyright Act’s section 10(1) anti-circumvention provisions to clarify and secure consumers’ rights to circumvent technological protection measures that control geographic market segmentation.
Recommendation 6

The Australian Government should investigate options to educate Australian consumers and businesses as to:
*  the extent to which they may circumvent geoblocking mechanisms in order to access cheaper legitimate goods;

*  the tools and techniques which they may use to do so; and

*  the way in which their rights under the Australian Consumer Law may be affected should they choose to do so.
Recommendation 7
The Australian Government should clarify ‘fair use’ rights for consumers, businesses, and educational institutions, including restrictions on vendors’ ability to ‘lock’ digital content into a particular ecosystem.
Recommendation 8
The Australian Government, in conjunction with relevant agencies, should consider the creation of a ‘right of resale’ in relation to digitally distributed content.

Recommendation 9
Section 51(3) of the Competition and Consumer Act 2010 (Cth) should be repealed.

Recommendation 10
The Australian Government should consider enacting a ban on geoblocking as an option of last resort, if persistent market failure should exist in spite of the changes to the Competition and Consumer Act and the Copyright Act 1968 (Cth).

Recommendation 11.

The Australian Government should investigate the feasibility of amending the Competition and Consumer Act 2010 (Cth) so that contracts or terms of service which seek to enforce geoblocking are considered void. This recommendation is relevant to the discussion of contracting out of copyright exceptions.
Recommendation 12
IT Pricing Committee noted that ‘limited access to IT products in an increasingly interconnected society is a significant contributor to the social isolation and economic marginalisation of Australians, including those who are living with disability’ (2.149).



The Australian Government should implement its obligations under the United Nations Convention on the Rights of Persons with Disabilities, and the new 2013 World Intellectual Property Organization Treaty, the Marrakesh Treaty to Facilitate Access to Published Works for Persons who are Blind, Visually Impaired, or otherwise Print Disabled.



Accordingly, the Australian Law Reform Commission should recognise that the new proposed defence of fair use explicitly recognise use by or for a person with a disability as an illustrative fair use. This is particularly necessary – given the Australian Law Reform Commission proposes the repeal of s 200AB of the Copyright Act 1968 (Cth), which partly covers disability rights in subsection (4).
Recommendation 13.

Australian copyright exceptions should not be constrained or limited by trade agreements – such as the Anti-Counterfeiting Trade Agreement or the Trans-Pacific Partnership.


The IT Pricing Committee noted ‘the observation made by the Joint Standing Committee on Treaties in relation to the secrecy with which DFAT conducted negotiations for the Anti-Counterfeiting Trade Agreement: 

…confidentiality is not common or appropriate in IP negotiations which impact directly and in minute detail on domestic law and domestic innovation policy’ [4.127]. 


The Committee further noted ‘that the Australian Law Reform Commission is currently conducting a review into copyright and the digital economy, and that the Attorney-General’s Department is currently reviewing Australia’s TPM exception regime’. The Committee agreed with ‘the Joint Standing Committee on Treaties that any international agreement relating to intellectual property should not pre-empt the outcome of, nor be incompatible with, those reviews’ [4.128].
When the Price is not Right: Technology Price Gouging in Australia 
The Conversation

23 November 2012

Matthew Rimmer
Apple Inc. has often portrayed itself as the champion of consumers, with its advertising campaigns on “1984”, “Think Different”, and “Rip, Mix, Burn”. However, this reputation has been called into question after Apple refused to appear before the Parliament’s inquiry into IT Pricing in Australia and explain its pricing policies in Australia.
Apple is not alone. Adobe, Amazon.com, Nintendo, Lenovo, and others have come under criticism for price discrimination in Australia. Furthermore, there has been a concern that information technology companies have engaged in a deliberate strategy of stonewalling the Australian Parliament. CHOICE Australia has provided compelling evidence to the inquiry that Australian consumers suffer from significant and unjustified price discrimination – particularly in respect of music downloads from iTunes, PC games, console games and computer software. For instance, Apple has been selling AC/DC’s complete collection on iTunes for $229.99 in Australia – but only $149 in the United States.
Given the evidence presented to the inquiry, there is a need for a range of legislative and regulatory changes to help stop unjustified price discrimination against Australian consumers of digital products. In particular, there is a need for reforms to copyright law and disability law, as well as action under Australian consumer law and competition law.
Copyright law and consumer rights
Since Federation, Australian consumers have suffered the indignity and the tragedy of price discrimination. From the time of imperial publishing networks, Australia has been suffering from cultural colonialism. John Keating complained in the Australian Parliament that import monopolies resulted in “blackmail”.

In respect of pricing of copyright works, Australian consumers have been gouged, ripped-off, and exploited. In the Cook Books case, Justice Lionel Murphy lamented that parallel importation restrictions were being used to raise the prices of copyright works: “Copyright is being used to manipulate the Australian market.”

Digital technologies have not necessarily brought an end to such price discrimination. Australian consumers have been locked out by technological protection measures; subject to surveillance, privacy intrusions and security breaches; locked into walled gardens by digital rights management systems; and geo-blocked.

In the Sony Mod-Chip case, Justice Michael Kirby feared that digital rights management systems also had an anti-competitive effect:

“In effect, and apparently intentionally, those [technological] restrictions reduce global market competition. They inhibit rights ordinarily acquired by Australian owners of chattels to use and adapt the same, once acquired, to their advantage and for their use as they see fit.”
The Australian Recording Industry Association appeared before the Committee, and made an emotional case about the threat posed to the music industry by copyright piracy.

In response, Ed Husic MP observed: “If you are on the one hand trying to pitch at an emotional level to stop piracy, what do you reckon consumers think when you then use price discrimination to justify the way the costs are structured here in Australia?”

Amazon.com and access to knowledge
There has been much concern about the ownership of digital products bought from Amazon.com. Linda Morris captured this sentiment with her piece, “No such thing as ownership when it’s an e-book.”, in which the position of readers was compared to that of tenant farmers.

In a pithy submission, Andrew Leigh MP lamented the technological restrictions on the Amazon Kindle. He emphasised the need to take into account larger considerations about access to knowledge: “Access to the world’s knowledge is as important as access to the world’s music, and Australians have a right to be treated equitably by Amazon.com.”

The author Cory Doctorow commented upon the problem of digital rights management (DRM) in respect of Amazon: “The Kindle is a “roach motel” device: its license terms and DRM ensure that books can check in, but they can’t check out”. He laments: “Readers are contractually prohibited from moving their books to competing devices; DRM makes that technically challenging; and competitors are legally enjoined from offering tools that would allow readers to break Kindle’s DRM and move their books to other devices.”

The book famine and disability rights
Article 30 (3) of the United Nations Convention on the Rights of Persons with Disabilities (2006) provides that ‘States Parties shall take all appropriate steps, in accordance with international law, to ensure that laws protecting intellectual property rights do not constitute an unreasonable or discriminatory barrier to access by persons with disabilities to cultural materials’.

In June 2012, the disability commissioner Graeme Innes encouraged the Australian Government to address this issue. He observed that only 5% of all books produced in Australia are published in accessible formats such as large print, audio or braille, while in developing countries it is just 1%. He commented: “People with a print disability throughout the world are currently experiencing a "book famine”, yet the Australian government has failed to take action that could change the situation.“ He observed: "Australia could lead the change to international law in this area and, at little cost to us, provide the opportunity to read to millions more people with print disability throughout the world.”

Wayne Hawkins, the disability policy advisor for ACCAN, appeared before the committee. He commented that “there is a significantly higher impact on vulnerable consumers and particularly consumers with disability”.

He observed that “the assistive technology that people like myself—people who are blind—use such as the braille readers, braille displays, are considerably more expensive in Australia”.

It is time the legislation was introduced to put an end to these discriminatory practices under copyright law, and related fields.

There needs to be greater effort to pass a Copyright Treaty for the Blind at the World Intellectual Property Organization.

Consumer law and the digital economy
In 2012, the current chairman of the Australian Competition and Consumer Commission Rod Sims emphasised that one of his key priorities was addressing the challenges of the digital and online economy.

Sims observed: “The two main challenges – for the ACCC – are: 1. Ensuring consumers enjoy the same protections in the digital and online economy as they do elsewhere; and 2. And, crucially for competition, ensuring the digital and online economy produces the benefits of new and innovative competitors to challenge incumbents that it promises, and that this promise is not eroded by anti-competitive conduct.”

The ACCC have been involved in a number of high-profile consumer law disputes with Apple, Google, and Optus. The Commission also made some cautionary remarks about Facebook and advertising standards. The ACCC has also taken firm action against companies engaging in misleading and deceptive carbon price hikes.

The ACCC should build upon its success investigating cases of misleading and deceptive advertising by IT companies by also considering issues of price, the terms of access to a particular product or a particular service and the need for international warranties.

Rod Sims has warned that the ACCC will take legal action if vendors lie about the reasons for price discrimination against Australian consumers.

Competition Law, Mergers, and Conspiracies
In light of alleged overseas conspiracies involving price fixing by Apple and large multinational publishers, there is clearly a need for the ACCC to investigate whether there have been any such restrictive trade practices in respect of information technology products in Australia.

On the 11th April 2012, the United States Department of Justice filed an antitrust lawsuit against Hachette, HarperCollins, Macmillan, Penguin and Apple Inc. over the pricing of e-Books. The Department alleged that the defendants had conspired to raise retail prices of E-Books in violation of Section 1 of the Sherman Act. United States Attorney-General Eric Holder noted: “As a result of this alleged conspiracy, we believe that consumers paid millions of dollars more for some of the most popular titles.”

There is also a need to consider the impact upon consumers and competition of mergers of large content providers – such as that between the record companies Universal and EMI; the publishers Penguin and Random House; and Disney and Lucasfilm.

The Trans-Pacific Partnership and Parallel Trade
Parliament should make reforms to copyright law, disability law, consumer law, and competition law in order to address the problem of discriminatory IT pricing in Australia.

In addition, there is a need to ensure that trade agreements such as the proposed Trans-Pacific Partnership do not harm the interests of Australian consumers in obtaining a fair price for digital products.

Sean Flynn of Information Justice has warned that the United States Trade Representative has been pushing for parallel importation restrictions. He notes: “The issue of parallel trade arises because rights owners desire the ability to segment markets and determine their own prices and policies for entry into each market”.

There is a need to ensure that the Australian Parliament’s IT Pricing inquiry is not undermined or subverted by the Trans-Pacific Partnership.

Clash of the Titans: Apple, Adobe, and Microsoft under fire at IT pricing inquiry 

The Conversation

22 March 2013

Matthew Rimmer

Today, an Australian parliamentary committee grilled the IT titans – Apple, Adobe, and Microsoft – on price discrimination against Australian consumers. The IT companies were evasive under questioning.

The House of Representatives Committee on Infrastructure and Communications issued a summons to Apple, Adobe, and Microsoft to appear before the Parliament.

The Committee is investigating the impacts of prices charged to Australian consumers for IT products. The Committee has been examining claims by consumer advocates CHOICE Australia and the Australian Communications Consumer Action Network that Australian consumers have been the victims of price gouging.

The inquiry into IT pricing has grown into a larger public debate about copyright law, consumer rights, and competition in the digital economy. Harrison Polites has observed that the Labor member for Chifley, Ed Husic, has transformed the inquiry into “a debate in microeconomics that has significant implications for Australia’s national economy”.
Apple’s cloak of invisibility
Husic has said that Apple has sought to hide under “a cloak of invisibility” in a number of Australian policy debates.
With some reluctance, Apple’s written submission was published. At the IT pricing inquiry, Apple Australia vice-president Tony King blamed copyright rights-holders for price discrimination in Australia. However, the relationship between Apple and copyright owners has been competitive — and sometimes collusive.

Apple has been under investigation for its collaboration with publishers on setting e-book prices both in the United States and the European Union. Tim Cook, the chief executive of Apple, has been ordered to testify in the United States case.

One has to wonder whether Apple has sought to collaborate with copyright owners in price-setting in Australia.

CHOICE Australia has observed disparities in pricing on iTunes between Australia and the United States. Rihanna’s latest album Unapologetic costs A$22.99 in the Australian iTunes store, but only $15.99 in the United States. Australian fans of the Boss, Bruce Springsteen– such as the Treasurer Wayne Swan – would pay $AU16.99 for his Greatest Hits on iTunes, whereas purchasers Born in the USA would only pay $US11.99. Matthew Levey from CHOICE Australia wondered: “Why is it costing Australians 70% more to rock out to AC/DC’s Back in Black on iTunes?” Parliamentarian Paul Neville was particularly aggrieved about the high cost of the works of Led Zeppelin on Australia’s iTunes.

Stephen Jones MP raised questions about whether Apple was a dominant market power in the IT field, much like Woolworths in agriculture. King denied that Apple was like Woolworths. He suggested that Apple was comparable to JB Hi-Fi, much to the scepticism of the committee.

Adobe’s acrobatics
In contrast to Apple, Adobe sought to deflect criticism of its pricing in the Australian policy debate.

Adobe’s managing director Paul Robson appeared before the committee, and failed to justify why Australian consumers paid higher prices for software. At one point, he suggested Australians could fly to the United States, if they wanted cheaper prices of boxed Adobe products.

Elsewhere, Adobe’s chief executive, Shantanu Narayen, has defended the software prices in Australia. He has maintained: “You always have to look at different pricing in different regions and we do the research just like other companies … We look at the appropriate pricing and the value associated with products everywhere.”

Under pressure, Adobe announced that it would cut its Australian prices in respect of cloud-based software services the Creative Cloud.

However, Adobe has come under attack for making token concessions in the IT Pricing debate. Such statements have been seen as a public relations smokescreen.

CHOICE Australia CEO Alan Kirkland said: “If Adobe was genuine about treating consumers fairly, it would have reduced prices across all of its products.”

Adobe has been reliant upon technological protection measures, digital locks, and geoblocking. Husic suggested that Adobe took a medieval approach to IT pricing, with “regional fiefdoms”. Stephen Jones MP commented that Adobe “digitally handcuffed” its consumers.

Adobe threatened that if geoblocking was prohibited in Australia, it would reconsider its willingness to invest in local IT.

The Microsoft monopoly
The United States multinational software company Microsoft – founded by Bill Gates and Paul Allen – made a written submission to the inquiry. Microsoft’s Pip Marlow appeared before the inquiry.

CHOICE Australia has been damning about prices charged by Microsoft in Australia compared to the United States: “Software is another product that is broadly the same regardless of where it is sold, yet still attracts price differentials.” Microsoft’s Office Professional 2013 software package costs A$599 to download in Australia, but merely $399.99 at the United States Web store.
Microsoft has been unapologetic about its price discrimination in relation to its services. The company maintains that “the costs of providing the services – including establishing, maintaining, supporting and advertising the services – needs to be recovered and a profit from those operations derived, in order to contribute to the overall return on the company’s investment”.
Microsoft has long been an intellectual property maximalist, both in terms of litigation and policy debates. Along with Adobe, Microsoft is currently suing a Dubbo radio station for copyright infringement, with the accusatory rhetoric of “software piracy”.

Law reform
Given the great public interest in the inquiry into IT pricing, it will be striking to see whether the Committee will respond to proposed legislative action to address geo-pricing and geo-blocking.

The inquiry has highlighted the need for copyright law reform to protect the interests of consumers. In the wake of the March 2013 case of Kirtsaeng vs John Wiley & Sons, there is a need to reconsider Australia’s ancient parallel importation restrictions.

Similarly, there is a need to revise the copyright laws regarding digital locks – technological protection measures. Digital locks have had many unintended consequences– including jeopardizing consumer rights, chilling free expression and scientific research, and impeding innovation and competition. The author Cory Doctorow has been an eloquent critic of digital locks:

In a piece for Wired, Kyle Wiens wrote that there was a need for real copyright law reform to unlock content. “Copyright is impacting more people than ever before because the line between hardware and software, physical and digital has blurred … once we buy an object — any object — we should own it.”

The Australian Competition and Consumer Commission (ACCC) has been impressive during the debate over IT pricing in Australia.

The chairman of the ACCC, Rod Sims, has observed that his agency will take action if there is evidence of violations of Australian consumer law or competition law. He has observed: “If we can find one where we think the representation made looks to be significantly divorced from reality and we think it’s one of general use, then we’ll certainly take action".

However, some of the government departments and agencies seemed somewhat apathetic about the topic of IT pricing, and lacking initiative in formulating policy responses – which is disappointing, given the great public interest in the subject.

Ultimately, the inquiry into IT Pricing will be judged by the efficacy of its outcomes – whether they have an instrumental impact in lowering the prices of copyright works in Australia.

International trade
The inquiry into IT pricing, and the interrogation of Apple, Adobe, and Microsoft, has generated much domestic and international interest.

There has been much interest in New Zealand as to whether there should be a similar inquiry into IT pricing. Northwestern University law students from Chicago have flown from the United States to follow the inquiry. International press agencies – like Bloomberg and the BBC – have sought to cover the public grilling of the IT titans.

The inquiry has also raised questions as to the impact of the Trans-Pacific Partnership upon consumer rights. The United States Trade Representative’s controversial proposed ban on parallel importation in that agreement runs counter to both recent United States precedent, and the Australian inquiry into IT pricing.
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